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MAJOR PROJECT 

BRIEF

 This project looks at sustainability and how design can 

influence behaviour.

 It focuses on encouraging people to repair clothing rather 

than replacing it.



RESEARCH

 Research focused on 

existing outdoor campaigns, 

particularly Patagonia’s Worn 

Wear and The North Face’s 

visual style. These highlight 

repair culture, minimal 

design, and strong imagery 

to communicate clear 

messages.



CONCEPT

 Initial ideas explored literal repair processes 

such as stitching and patching. This 

developed into a more conceptual approach, 

focusing on the idea that garments are “worth 

repairing”.



EXPERIMENTATION

• Different visual approaches were tested, including layering, contour lines, and layout changes.

• This helped explore how to add character while keeping the message clear.



PROCESS

• Original photography was used as a starting point and developed using AI tools to create full campaign visuals. A 

mood board was also created to communicate the intended direction for a video advert.



PROCESS



USER TESTING

Before & After

 Feedback highlighted issues with simplicity and readability. In response, interaction was added to the 

web page, along with colour changes to key words to improve hierarchy and engagement.

Before & After



FINAL OUTCOMES



FINAL OUTCOMES

• The final outcomes include a 

series of posters, a billboard, a 

web page, and a social media 

campaign. These work together 

as a cohesive visual campaign.

Social Media Mockup



FINAL 

OUTCOMES

Figma Web Page Screenshots



FINAL OUTCOMES

• This billboard uses UV-reactive ink to reveal repair patches over time as it is exposed to sunlight. 

The gradual change from damaged to repaired visually represents the idea of extending a 

product’s life, using natural light as part of the concept.



IMPACT

Encourages 

Repair

Extends 

Product Life

Reduces

Waste

• The campaign encourages users to value worn clothing and consider repair as an alternative 

to replacement, promoting more sustainable behaviour.



REFLECTION

Strengths Improvements Skills Developed

• Clear and consistent 

campaign concept

• Strong visual 

communication

• Cohesive multi-

platform outputs

•  Expand into fully 

produced video

• Further real-world 

application

• More user testing and 

feedback

• Conceptual thinking

• Visual communication

• Design iteration

• Digital & AI tools
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